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Editorial Design P1—Smith Journal Digital Redesign  |

HISTORY, PHOTOGRAPHY, ART & DESIGN + OTHER INTERESTING THINGS ABOUT THE WORLD



THE MINDS BEHIND SMITH WANTED TO
CREATE SOMETHING THEY'D BE HAPPY

TO READ THEMSELVES.
Researcher & Designer Mikaela Buck

who is smith journal?

Smith Journal is a quarterly, Australia-based
publication that takes unexpected, interesting, 
funny and sometimes complicated stories and
tells them the way you would to a bunch of
friends at the pub. [...] A mag that looked really

good, but had substance, wit and inspiration. 
[...] Smith isn't about creating a divide 
between makers and thinkers, because it 
understands that to build anything you
need your hands as well as your mind. Smith 

isn't about being clever. It happily confesses to
know nothing, but considers that a positive,
because it means it's fascinated by everything.
Source Smith Journal



ORIGINATED 5 SEPTEMBER 2011 FROM THE
IDEA OF SMITHS—WORDSMITH, BLACKSMITH,
ETC.—MEANING AN ARTISAN OR CRAFTSMEN. 
WHICH FEEDS INTO THE DOWN-TO-EARTH, 
REVIVALIST, HANDS-ON THING.
Some people also take it to mean the "common bloke's journal."
Source Pedestrian

PAPERSTOCK & TYPOGRAPHY
Premium matte paper stock and marketed 
as bespoke. Sized at 230mm (9 1/8") x 
297mm (11 11/16") with a 5mm bleed it is 
printed on PaperType4 with ink density
of 270.%  In print Miller Display from
Carter & Cone Foundry is used but good 
'ole Times represents the brand online.
Source Smith Journal & Wikipedia

CIRCULATION
Originally a bi-annual publication—20,000, 140 page copies. With it's great success, 
in a failing men's publication market, it is now produced quarterly in the style of it's 
original design. Source Wikipedia

MADE
For men. But from the same family 
as Frankie so also lady friendly.
It's really for people interested in the 
world and the people in it. Lots of 
white space, minimalistic photos, as 
well as, illustrations.
Source Broadsheet

Editor-in-Chief
Jo Walker

jo@smithjournal.com.au

Editor
Chris Harrigan

chris@smithjournal.com.au

Designer
Emily Thiang

emily@smithjournal.com.au

Digital Director
Suzi Taylor

suzi@smithjournal.com.au

National Advertising Manager
Angus Heazlewood

angus@smithjournal.com.au

General Manager Gaye Murray Group Advertising 
Manager Lane Delany Operations Manager

Bree Higgerson Production Manager Di Josipovic 
Marketing Coordinator Ben Eastwood Publishing 

Assistant Camilla Walker Retail Sales & Circulation 
Manager Alissa Relf Business Analyst Sid Smith 

Administration Ryan Trac Subscription Co-ordinator 
Kim Woodward IT Manager Josh Croft

PRINT & COST 
Printed by Frankie Press in Melbourne, 
AU. Sold for AUS $12.50 (US $9.73), NZ 
$13.50 (US $9.73), US $17.99.
Source Smith Journal



BRAND EXTENSTIONS
Smith Journal is well represented online 
with 44K+ Facebook, 8K+ Twitter, and 
11K+ Instagram followers, as well as, 
publishing a fortnightly newsletter. Many 
issues also include an insert poster of
illustrations or diagrams. In Volume 24 
they include a Cocktail Construction Chart 
created as a joke and accidently filed in the 
National Archives while the current 
issue includes a 2018 Lunar Calendar.
Source Smith Journal

STOCKISTS
In Australia you can find the Smith Journal in 
nearly any newstand. It is also available online 
through Frankie Press—as a yearly subscription, 
$87.50 US, or by the issue—and through online 
retailers like Mag Nation. in Austin, TX they are 
available at Book People, Barnes & Noble at the 
Arboretum, and Take Note Takaka. 
Source Smith Journal

READERSHIP
While created with men in mind only 70% of the readers are male with 30% 
being female. Of the total readers 58% are 25–44 years old and are university 
educated or are currently studying.

Their website serves an average of 19,900 monthly online visitors—over the 
course of six months—and 12,000 newsletter subscribers.
Source Wikipedia

HEY—IF YOU WANT TO SEE INTERESTING STORIES,
YOU SHOULD POP PAST SMITHJOURNAL.COM.AU





The printed page
While predominately used as a three visual 
column grid the actual column structure is a
six column grid with approximately 5mm gutter. 

This underlying structure allows the open 
layout to be more flexible with some pages 
featuring a centered two column article or an 
outlined modular grid for shorter features. 



Other online publications
hole&corner has a decent, though rather 
unimaginitive, layout but the thing I really 
enjoyed about the articles is how it keeps
a scroll going across the top letting the 
viewer know how far into the article they 
are and how far is left to go.

The Gourmand is only partially shown 
online unless a subscribtion is purchased 
but you do get a good feel of it and can tab 
forward and backward through the pages to
see sample content before deciding to subscribe.

page 008
Tribeza, being a free magazine, allows you
to see the entire publication without having 
a subscription. While I didn't enjoy the 
online publisher template they use you 
can make it full screen and zoom in to see 
detail which is nice.





The digital page
The structure, like the printed version, is a
six column grid but also utilizes halves 
making it functionally twelve columns. 

This underlying structure allows the open 
layout to be more flexible with interview 
pages featuring a two column article, long 
form text in a single wide column, and an 
outlined modular grid for shorter features. 

The visual navigation
Across pages yellow signifies some sort
of navigational interaction:

1. Share articles via Facebook
2. Share articles via Twitter
3. Download articles to the device
4. Table of Contents
5. Overall page number navigation
6. Notes a panoramic 360 photo
7. On the bottom of the screen a yellow bar
notes the users progress through the content

1

7

2 3 4 5 6



The volume library
Each issue landing page is featured in a 
yellow background that notes the volume 
number and featured topic.



The landing page
The yellow bar notes regular topics + the 
featured article. Each “volume #” opens 
the issue library.



The landing page
While a small version of the library opens 
the user can click logo to go back to the 
main library.



The table of contents
The featured article shows an image 
or illustration from it with the title, 
description, and page number. 



The interview article
Interview articles are two visual columns 
and the questions flow down the page 
beside one another.





The longform article
Longform articles are a single visual 
column. Those that need a pull quote 
feature a flood of color sampled from
the main image.





The volume navigation
Should a user want to read the articles 
out of order or see where they are in
the volume a quick double click anywhere
on the page reveals a “site map.”



You have now finished
Smith Journal research and 
digital design volume

—

See you soon.

smithjournal.com.au 
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